Brighton Dome & Festival Limited

JOB DESCRIPTION

Job Title:



Marketing Manager
(6-12 month Maternity Cover)



Accountable to:


Director of Marketing
Job Purpose:
Fulfilling a comprehensive marketing and communications function for the organisation, with a focus on producing generic marketing materials, digital development, planning and implementation of campaigns for individual shows, increasing engagement with our audience and contributing to the longer term marketing strategy.

Principle Accountabilities:

1. To support the Director of Marketing on the long term marketing, digital and audience development strategy and to work on the planning of all marketing campaigns for Brighton Dome and Festival (BDFL)

2. To lead on the implementation and evaluation of actions from those plans, through the management of department budgets and resources and audience research programmes

3. To increase earned income through ticket office sales and other commercial means, through marketing activity.

4. To line manage, mentor and motivate the work of the Senior Marketing Officer (Audience Development and Research), Marketing Officer (Digital and Social Media) and Design & Print Production Officer (new post) and liaise with the Press and PR Manager over the marketing tasks carried out by the Admin Support Assistant (Press & Marketing).

5. To co-ordinate and manage any additional marketing volunteers, ambassadors and freelance support as required

6. To lead the  implementation of the new organisation websites (currently Brighton Dome, Brighton Festival, Brightonticketshop, Brightondomeevents) working with our digital agency They Create to increase the volume and effectiveness of online booking and audience engagement (social media links, user driven content, improved SEO)

7. Work with the Artistic Planning department to ensure the smooth collection and collation of information required for marketing campaigns and season brochures.

8. To liaise with external promoters and hirers with regard to marketing activity and services.

9. To work with the Director of Marketing on the current repositioning of the organisation and manage the rollout of the new brand of BDFL both internally and externally through all communication tools. 

10. To promote BDFL membership and other audience development initiatives to increase audience engagement and loyalty 

11. To work closely with the Ticket Services Manager to develop the CRM Ticketing database system (Audience View from Jan 2012), establishing data protocols and ensuring effective segmentation and use of audience data for marketing purposes and analysis.

12. To work with other departments (eg Learning , Access and Participation, Conferencing & Events, Bars & Catering) to provide marketing support to help promote all aspects of BDFL’s operations

13. Oversee the scheduling and production of printed materials, mailings, advertising etc. to ensure projects are delivered to deadlines and within agreed budgets.

14. To develop and manage relationships with external suppliers, to ensure that they deliver within agreed briefs and budgets.

POSITION IN ORGANISATION:
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Brighton Dome and Festival Limited

PERSON SPECIFICATION:
  Marketing Manager

Attainment : 
Graduate calibre

Essential Criteria

· Substantial proven experience of working in a busy arts marketing environment 

· Good knowledge of at least 3 of the artforms programmed by Brighton Festival and Brighton Dome, gained in a professional setting.

· Demonstrable experience of Marketing operations and implementation of marketing strategy and success at building audiences for live experiences.

· Staff management experience

· Excellent interpersonal skills

· Excellent proofing skills and a good eye for detail

· Able to communicate effectively with a wide range of people

· Able to use initiative and work independently

· Able to interpret and develop strategic planning and convert into planned actions.

· Good understanding of internet web design and digital and social media developments

· Good graphic sense 

· Good Experience of Audience View or other Ticketing database system

· Clear understanding of customer care

· Excellent skills in the use of the English language, and ability to write clear, effective copy with accuracy

· Experience of managing external contractors, including Graphic Design agencies and mailing service providers.

· Sound commercial judgement

Desirable

· Experience of Quark and Photoshop or other graphic design packages

· Experience of Contribute or other website editing software

· Experience of Survey Monkey or other online survey tools

· Experience of email marketing software (eg Pure 360)

Disposition:

· commitment and enthusiasm

· entrepreneurial approach

· flexible attitude and willing to work as part of a team

· ability to meet deadlines under pressure in a busy environment

· creative and imaginative flair

Interests:

· a broad knowledge of and enthusiasm for the arts 

· furthering the aims of Brighton Dome and Festival 

OUTLINE TERMS AND CONDITIONS

Salary:
£25,000 per annum, pro rata 

Pension:
Access to company pension scheme
Hours:
Full time, 37 hours per week including evening and weekend work as and when required at no extra remuneration
Holidays:
20 days per annum pro-rata plus Bank Holidays
Notice Period:
1 month
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